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4 RE @ l. = S n Y7 . IS arlier this week Iwas_apprqached
s L R B Yeen sen oo by Jon Davey of Business in
T — e “[&  Berkshire. | have been using their
f s cant see the el amad beow. vaw o8 web be.. services now for nearly three months

and am just about to send out my third
newsletter. Jon asked me if | would be
kind enough to write a testimonial.

ViA X Marketing

| your maj ng | - As a marketing expert for over twenty
years | was really impressed that Jon

like myself, believes in the power of
testimonials and | was therefore happy to
provide one for him.

| started to think about what | was going
to say and | considered writing about the
advise, customer service and support |
had received and then | thought about the
great design work that has gone into the

What went wrong?

I'll have a small wager with you that when most
businesses fail the owners will blame it on

something outside of their control. So what is it that = e newsletter.

7 Well, believe it t, Michael G T iring an Interim Manager .
atan Déce s crl an Teae e wiy bosibmssed 2 = | then thought NO. What really matters is
and they are all within the control of all business I - he size of busi 3 n o
owners. g bl sy what has this all meant to MAX Marketing!

T o usivess suppon shils, nterm To find out what being part of Business

Management could be the answer.

in Berkshire has meant to me | suggest
you go onto Google and type in ‘Hiring an
interim manager’

(which is what my company does).

You will see that we are Nol on Google
out of 7,790,000 websites.

Referral Days

What more can | say!
Thanks Jon
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